


Corporate Communication



Public Relations 

 



Functions of Corporate Communication 



Functions of PR

Public Relations Policy:

2. Statements and Press Releases: 

3. Publicity:

4. Maintaining Relations:

5. Publications:

Major Areas of PR Activity

Press Relations:



2. Advertising:

3. Publications:

4. Other Media coordination:

5. PR with Constituents:

Tell the truth. 

Prove it with action. 

Listen to the customer. 

Manage for tomorrow. 



Conduct public relations as if the whole company depends on it. 

Realise that a company’s true character is expressed by its people. 

Remain calm, patient and good-humored. 

Internal Communication: 

External Communication: 



Two major areas of communication activity are:



 

Listening Skills:  

. 

2. Interpersonal Skills: 

3. Negotiation Skills: 



4. Presentation Skills: 

5. Human Element:

Rapport Establishment: 

with virtually anyone

7. Effective Decision Making:



8. Telephone Etiquette, Basic Writing Skills (Writing Email and Notes, 
etc.), Public Speaking Skills: 

Accent Neutralisation: 

Time Management: 

Stress Management:



Use of Technology to Communicate



KEY TERMS

.

REVIEW QUESTIONS

ASSIGNMENT

I.  Prepare Case-Study of a PR agency based on the following 
points:



II.  Present a case-study from a book/magazine or any other source.
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